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A Guide to Ethical, Professional, and Trustworthy Online Marketing

Your Online Presence

In today’s digital landscape, your online presence is often the
first impression people have of you and your business. As an
ASEA associate, promoting ASEA products and the business
opportunity online can be incredibly effective, but only when
done with integrity, professionalism, and in alignment with
ASEA's policies.

ASEA’s Policies and Procedures are designed to protect the
company’s reputation and ensure that associates represent

the brand truthfully and respectfully. Section 3.2.1 of the policy
emphasizes that associates must “safeguard and promote the
good reputation of ASEA and its Products.” This means avoiding
misleading claims, discourteous behavior, or unethical marketing
practices. It also means using only approved promotional
materials and tools that reflect ASEA's commitment to scientific
credibility and legal compliance.

Authenticity and Transparency Matter

Marketing experts consistently highlight the importance of
authenticity in building trust online. Andrew Davis, a respected
strategist, said it best:

“Content builds relationships. Relationships are built on trust. Trust
drives revenue.”

When you share your ASEA journey online, focus on being real
and relatable. Talk about your personal experience with the
products or the business opportunity but avoid exaggeration

or making claims that aren't backed by ASEASs official resources.
Instead of promising results, share your story and let your
audience decide if ASEA is right for them.

Transparency is also key. Always identify yourself as an "ASEA

Independent Associate” in your videos, social media profiles, and
websites. This not only complies with ASEA's guidelines but also
helps build credibility with your audience.

Using Social Media Responsibly

ASEA allows associates to promote the business and products
on platforms like Facebook, Instagram, and YouTube, as long
as certain conditions are met. According to Section 3.2.2(g),
associates must avoid making product or income claims and
should refer viewers to their ASEA replicated website or the
official ASEA site for accurate information.

Videos and posts should clearly display your independent
associate status, and ASEA reserves the right to monitor and
request changes to your content to ensure compliance. This
oversight is not meant to limit creativity. It is meant to protect
the brand and ensure that all messaging is consistent and legally
sound.

Professionalism Builds Credibility

A polished online presence can make a significant difference in
how your audience perceives you. Start by creating a clean and
consistent visual style across your platforms. Use high-quality
images and videos, and make sure your messaging is clear and
aligned with ASEA's values.

Engaging with your audience respectfully and promptly also
goes a long way. Responding to comments, answering questions,
and showing appreciation for feedback helps build a sense of
community and trust.

We power potential”
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Ethical Marketing Is Smart Marketing

Ethical marketing isn't just about following rules. It is about
building a sustainable business. The American Marketing
Association defines ethical marketing as being rooted in
honesty, fairness, and responsibility. These values should guide
every post, video, and conversation you have online.

A recent study cited by Forbes found that 81% of consumers
consider trust to be a key factor in their buying decisions, and
61% value transparency. When you market ethically, you are not
just protecting ASEA's reputation. You are creating a brand that
people want to support.

Final Thoughts

Promoting ASEA online is a powerful opportunity, but it comes
with responsibility. By following ASEA's policies and embracing
ethical marketing practices, you will build trust, attract the right
audience, and grow your business with integrity.

If you are ever unsure about what's allowed or how to improve
your online strategy, reach out to the Associate Education &
Conduct team. We're here to support your success.
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What's a hobby you're
passionate about outside
of work?

I'm a serial hobbyist, | like
to “collect” hobbies! Once

| get decent at one, | move
on to the next. Right now,
I'm obsessed with rock
climbing (because hanging
off walls is apparently my
thing), watercolor painting
(because walls need art too),
and pickle ball (because
tennis but make it spicy).

What's something you're
proud of?

| was a professional dancer
for two years, yes, like
actual stage lights and
everything! I'm proud |
achieved something that
big in my life... and also that
I moved to AMERICAAAAA
(insert dramatic Broadway
voice).

What's a travel destination you'd love to visit?

BORA BORA. Because if you're going to dream, dream in
overwater bungalows with turquoise water and coconut drinks.

If you had a time machine, what event would you love to
witness in person?

As a religious person, I'd pick the resurrection of Jesus Christ.
Talk about the ultimate “plot twist” moment in history!

What was your dream job as a child?
Ballerina. Clearly, | had a thing for twirling and sparkly outfits.
What's your favorite way to spend a day off and why?

Being active outside (because nature is free therapy), then a
good movie and great food, because balance is key, right?
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